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When the '78 Spitfire of John Clark was retrieved

Dave Lindsey

Dixmyth

from auction, the dash light for the alternator
would not go off. We had put off finding the
trouble due to other things that needed to be done.
Finally Museum members Dick Smith and Matt
Schneider got the chance to take the alternator off
the car to see what could be wrong (see photo on
page 5). As the car is all original except for the
battery, we elected to retain the original alternator
and fix what ever may be wrong with it. Dick
took the alternator to the "Electric Garage" in
Beavercreek, OH, where Dan Forbes, the
proprietor bench checked it and verified it was not
putting out any charge. The first thing he took off
was the small "surge diode" which limits surges
within the electrical system during operation.
Well, bingo, that was the problem. Fortunately
Dan had a surge diode from an original TR
alternator and it worked, so repair was made in a
matter of minutes. Dan said that these diodes
Continued on page 3
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London to Brighton Run, London,
Indiana. Contact Phil @ 317-2277641
Annual Cincinnati British Car Day
at Edgewater Park, sponsored by
the British Car Club of Greater
Cincinnati and the Ohio Valley
Austin-Healey Club. Featured
Marque: Jaguar E-type in honor of
it's 40 anniversary! Contact Dale
@ 859-384-1345
British Car Day, Vintage Grand
Prix, Schenley Park, Pittsburgh,
PA. Contact Jim @ 724-929-8187
British Car Day, Shaker Square,
Shaker Heights, Ohio. Contact
Tony @ 614-899-2819
British Car Day, Eastwood Metro
Park, Dayton, Ohio. Contact Skip
Peterson @ 937-225-2230
Popcorn Festival Car Show,
Beavercreek, Ohio.
Hosted by
Ohio Mini Owners.
5th Annual Boonshoft Museum of
Discovery Concurs d'Elegance,
Boonshoft Museum of Discovery,
Dayton, Ohio.
Auburn, Cord,
Dusenberg and Austin Healey will
be the featured marques.
Continued on Page 5
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News from the Marques

MEMBERSHIPS

•

Dixmyth
Individual Membership - $25 per year: Member
receives One (1) membership card, free admission for
the membership holder, 10% discount at the museum
gift shop and the Museum

•

Newsletter.

Family Membership - $45 per year:
Family
Members receive Two (2) membership cards, admission
for the card holders and up to four (4) children, 10%
discount at the museum gift shop and the Museum
Newsletter.

•

Contributing Membership - $100 per year:
Contributing members receive the same as Family
Memberships plus 10% discount off fees for any
classes or seminars held by the museum.

•

Sustaining Membership - $250 per year: Sustaining
members receive the same as Family Memberships
plus %25 discount off fees for any classes or seminars
held by the museum.

•

Founding Membership - $5,000 per year: Available
only for the first five (5) years of the Society's existence.
Founding members will receive five (5) membership
cards and admission for the card holders and up to 10
children, 10% discount at the museum gift shop, the
Museum Newsletter, free access to any class or
seminar held by the Museum and a commemorative
brick with the founders name which will be placed
outside the Museum.

•

Organization and Business:







Gold: $1,500 per year: Gold Business members
will receive the Museum Newsletter, 1/2 page
advertisement in the Newsletter and a Corporate
Display Plaque denoting "Gold" membership.
Silver:
$1,000 per year:
Silver Business
members will receive the Museum Newsletter, 1/4
page advertisement in Newsletter and Corporate
Display Plaque denoting "Silver" membership.
Bronze: $500 per year: Bronze Business members
will receive the Museum Newsletter, 1/8 page
advertisement (business card size) in Newsletter,
and Corporate Display Plaque denoting "Bronze"
membership.

British Museum of Transportation

Qvale Automotive Group Agrees to Sell
Assets to MG Rover
Transaction Paves the Way for New MG Rover
Luxury High Performance Sports Car
The Italian subsidiary of San Francisco-based
Qvale Automotive Group today announced that it
has entered into an agreement to sell its assets to
fabled British luxury and sports car manufacturer
MG Rover. Qvale employs 70 people, and
manufactures the Mangusta sports car at its
factory in Modena, Northern Italy.
The agreement reunites the Qvale name with
MG, a pairing which began in 1947. At that time,
legendary importer Kjell Qvale, father of Qvale
Automotive President Bruce Qvale, introduced the
MG to the Western United States, helping to
establish America's love-affair with sports cars.
Using the outstanding chassis and engineering
of the Qvale project, coupled to a 4.6 litre V8
powertrain producing up to 380hp, MG Rover is
designing a new luxury high performance sports
car. Today the first design sketch is revealed of
the new car code-named MG X80 and styled by
MG Rover's world renowned design director Peter
Stevens.
The MG X80 will be launched in 2002 giving
the MG brand a world class product in the high
performance luxury sports car sector. Both coupe
and roadster versions are planned with manual and
automatic transmissions. The new car will be
positioned above the existing MGF roadster, the
new MG sports saloons and sports-wagon that
will be launched this summer.

HIGH PRICED MINI
MG ROVER
Elton John recently sponsored a Party for AIDS
charity. A companion auction featured a classic
Mini Cooper which was bought by Oscar winning
actor Kevin Spacey for $120,000. Let the good
times roll!

Britain's MG Rover has announced it has
narrowed its losses and expects to break even in
2002. This is compared to a pretax loss of $358
million for its first eight months of operations
ending December 31, 2000.
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British Museum of Transportation,
continued

can blow when the car is jump started.
Thinking back, it is a very strong possibility that
the Spitfire needed to be jump started sometime in
preparation for the auction, so it all makes sense.
Dan did not charge the Museum for the time and
part he placed in the alternator, for that we are
grateful.
New license plates have been received for this
Triumph and since it is the first official car of the
Museum, the license reads "1-BMT." These
plates have been installed and the car will be
prepared to show at British Car Days in Dayton
on August 4th. along with Carol Smith's '78
MGB,
Mike Oricko's MG Midget and if
possible, John Lucente's MGA, all featured on the
BCD official T-shirt.
We are still in need of help in financing the '78
Spitfire obtained from the John Clark Estate. Any
donations would be greatly appreciated and can
be addressed to: British Museum of
Transportation, 2304 Wrenside Lane, Kettering,
Ohio 45440. Such donations are tax deductible
and you will be returned a certificate designating
that such donation was made.

Triumph Mayflower
Triumphs forgotten car (1949 - 1953)
Stephen Coulman, Mayflower Historian
http://www.users.globalnet.co.uk/~nicouls/mayweb2.htm

Dedicated

to the Triumph Mayflower, an
important part of British motoring history, this site
is updated quarterly. Its' purpose is to ensure the
Mayflower does not sink below the waves of
obscurity and to entice individuals Worldwide to
dip their toe into the sea of Mayflower ownership.
Being a relatively cheap entry level classic car,
suitable for weekend drivers and grease monkeys
of all abilities, the Mayflower is fun to own and
drive.
The Mayflower has never been the most popular
of cars and it has been said that 34,000 were sold
only because in the fifties cars, of any type, were
in short supply. It is fair to say you either love it
or hate it. I love it. Because those that hate it far
out number those that love it, or even slightly like
it, it has sunk beneath the waves of obscurity and
rides the crest of ridicule. It appears that by the
time the sixties arrived even Standard Triumph
were embarrassed by its very production and
today there is very little to be found in terms of
history or reference material. It is truly Triumphs
forgotten car.

The Museum has taken possession of a new
display vehicle, a 1964 Sunbeam IMP that was
donated by the family of Robert Hufziger. See
article on page 7.
Any correspondence or inquiries may be directed
to Dick Smith at 2304 Wrenside Lane, Kettering,
Ohio 45440-2324. Phone is (937) 434-1750.
The British Museum of Transportation is the
operating arm of the Society for the Preservation
of British Transportation in America, Inc. British
Automobile is published BI-monthly and is the
organ of the British Museum of Transportation.

Stephen Coulman's 1952 jade green
Triumph Mayflower
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Launch of the 20th Century Mayflower
Stephen Coulman, Mayflower Historian
In 1949 the combined American production of
passenger cars was 35.4 million, some 20 per cent
more than in 1941. Impressive as these figures are,
demand could not be met as car ownership was
fast becoming a thing of the masses. One in three
owners of 1946 cars, one in four owners of 1947
cars and one in seven owners of 1948 cars would
go on to purchase a 1949 or 1950 model. America
was an expanding market that the British motor
manufacturers had to exploit.
Ex-works prices of British cars for export to
America were just a few pounds over material
costs. On average the cost in labour per car was
three or four pounds more than pre-war
production. Strikes in the motor industry were
common place and wages had virtually doubled to
£9. 2s. 6d per week over the war period. The
British motor industry was under immense
pressure, especially when you consider the types
of cars the US was producing at the time!
The Labour Government's cry for increased
productivity, despite difficulties and shortages of
materials and supplies, was supported by the
instruction to car manufacturers to go overseas as
merchant venturers and become big dollar earners.
Import licensing restrictions on goods from 38
designated
countries
(including
Belgium,
Luxembourg, Switzerland, and West Germany)
with no, or little, risk of the loss of gold or dollars
was relaxed for many motor accessory products.
This included ashtrays, heaters, door handles,
over-riders and bumpers, electric horns, rubber
tyres and tubes, mascots, spark plugs (except
Areo). The persisting unavailability of high-octane
fuels continued to prevent engine designers raising
compression ratios to increase economy and
power and the positioning of valves was finely
balanced between side and over valve engines.
The British motorist's attitude to motoring was a
"can I get it?" nature in relation to both cars and
fuel. Devaluation of the pound from $4.03 to
$2.80, as a measure to allow an increase in
overseas sales, resulted in fewer cars for home
sales and rising prices, although production
economies after the launch of a car counteracted
this effect to some extent, i.e. less chrome. The tag
"available for early delivery" was the norm rather

than the once familiar "immediate delivery to
home-buyers". The British Motor Trade
Association scheme for covenants restricting
resale of cars under twelve months old effectively
stopped the "rackets in distribution" and reduced
the turnover of unused or little used cars. A car
under twelve months old could only be sold back
to the original dealer who would not pay more
than the list price.
The Thirty-fourth International Motor Exhibition,
the second since the war, held at Earls Court,
London in October 1949 was less well attended
than in previous years with 355,486 paying ten
shillings for admission. There was none of the
excessive congestion of 1948 (562,000 paying
visitors) but attendance was still 50 per cent above
the pre -war average. The accessory exhibitors
were not giving away the usual nick-knacks and
for the first time many of the cars, not including
the five star exhibits, were locked to the
annoyance of many. The atmosphere was that of a
museum - "look, but do not touch". In 1948 there
had been numerous novelties at the exhibition
with many British manufacturers taking the
opportunity to display the results, be it limited, of
10 years of war-interrupted development work.
The British motor industry was still smarting from
the consequences of pre-war punitive duties (the
old RAC horsepower tax) that had restricted
imports of foreign cars and therefore stifled the
requirement for development, other than for the
home market. In 1949 virtually all of the exhibits
were in production and there were few major
innovations - except the Mayflower on its'
turntable and the Rover "75", which were
themselves based upon existing technology from
the parts bin. The galleries and stands also had
fewer technical / working exhibits / gadgets except the Mayflower front suspension displayed
on the Alford and Adler stand (above left).
On 4, October 1949, Mr L P Lord, Chairman of
the Austin Motor Company, said in his opinion a
small car was not a necessity at the moment - "We
are selling everything that we can make.
Nevertheless when the time comes we will
produce a small car and I can tell you it will be an
Austin Seven." Against this background, Sir John
Black, Chairman of the Standard Triumph Motor
Company, launched the Mayflower on Stand No
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142, costing £473.10s.7d in Vynide and
£479.18s.4d in leather.
In a speech made on 1, March 1949, Sir John
Black had made something of a sensation by
predicting that the existing Standard Vanguard
and Triumph 2-litre models would be
supplemented during that year by the introduction
of an entirely new small car. A rumour spread
across Europe that an exceedingly cheap 6
horsepower car was planned for the production
lines in the Banner Lane factory, Coventry.
However, instead of competing with small cheap
cars the Mayflower was a notable addition to the
ranks of the luxus small car market making an
instant appeal to those in search of comfort, full
equipment, distinct styling and economical
running.
The widest discussed feature of the Mayflower
was the styling, which was a highly original
attempt to combine the two idioms that had
previously been considered mutually exclusive.
Knife-edged coachwork became popular in the
world of large cars with hand-made bodies just
before the Hitler-Stalin pact and immediately after
the war it was made a production feature of the
Triumph 2-litre saloon. The post-war period saw
the world of motoring swept by a wave of fashion
for the envelope type of body with submerged
lamps, integral wings and rounded flowing lines.
The Mayflower was a bold attempt to combine the
two styles.
It is said that Sir John Black insisted on razoredge
styling because he had been advised by Louis
Antweiller, Managing Director of Mulliners, that
Americans loved Rolls Royces. With this seed
implanted in Sir Johns' mind it is open to
interpretation that he presumed the Americans
would be stirred by, and purchase, a miniature
version of the Rolls Royce, to wit the Mayflower later to be dubbed by many 'the watch-charm
Rolls'. It is further said that Sir John chose the
Mayflower name with the intention of appealing
to the many Americans who were descendants of
the Pilgrim Fathers who had landed in
Massachusetts in 1620. There is no evidence to
suggest that Sir John, or anyone under his
instruction, had visited America or studied the
market there. If the foregoing is correct then the
inception of the Mayflower must go down as one
of the most arrogant, presumptuous and disastrous

commercial decisions made by any person during
the twentieth century intending to enter the
volume American motor market. Indeed, more
Mayflowers were shipped to the then Ceylon (Sri
Lanka).
The first production Mayflower rolled off the line
on the 30th June 1950. Production ended in July
1953.

Sir John Black poses with one of the first
Triumph Mayflowers - a car that was very
much influenced by his perception of what
Americans wanted - hmm!!.

Our thanks go to Stephen Coulman
for his allowing us to reproduce this
Triumph Mayflower article as it is
presented on his web site. Please
take time to check out the web site, it
is one of the better ones. It can be
linked to from the Museum web site
under the "Links to the Marques"
item.
Tri-State British Automobile Event Calendar, Continued

Sept 16
Sept 16
Sept 17-23
Sept 21-23
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British Car Day, Hartwood
Mansion, Pittsburgh , PA. Call
412-653-5796 for information.
British Car Day, Alpine Valley.
Cleveland, Ohio. Contact Darrell
@ 330-666-2817
Valvoline Run Offs. Mid-Ohio
Race Course. Call 1-800-MIDOHIO for information.
British Motor Days, Indianapolis,
Indiana. Contact Don @ 317-8873867.

Early Press Release photo for The Triumph Mayflower

Dick and Matt work on Museum Triumph Spitfire
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Museum acquires its newest automobile
The family of Robert Hufziger, Middletown,
Ohio, has donated a 1964 Sunbeam IMP to the
British Museum of Transportation. This car was
Mr. Hufziger's pride and joy and he spent many
hours working on its restoration. Unfortunately,
he was unable to complete the car before his
untimely death in January, 2001. His wife Jane
and her family decided to donate the car to the
Museum where it can be displayed and shown for
all to see. The Museum thanks the Hufziger
family for its thoughtfulness and their support of
the Museum and its collection.

On July 22, Museum members Pete Stroble, John
Wolfe and Dick Smith traveled to Middletown to
pick up the IMP and get it secured for future
display. The car is presently stored at Museum
friend Dan Wade's garage where the car will be
worked on to complete efforts started by Mr.
Hufziger and prepare the IMP for display at the
Musuem. Below is a photo of the Museum
members as they get ready to transport the IMP
for
storage.

Photo by Dick Smith
1964 Sunbeam IMP
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The Society is now offering T-shirts for sale to help support the British Museum of Transportation. These
T-shirts sell for $10 each. Ohio residents will be required to add 65 cents for sale tax. Shipping costs will
be by priority mail at $3.20 for up to two shirts. Sizes run medium, large, xlarge and xxlarge. Orders can be
place by mail. Send check or money order to:
The British Museum of Transportation
2304 Wrenside Lane
Kettering, OH 45440-2324
_______________________________________________________________________________________
Application for Membership
The Society for the Preservation of British Transportation in America
dba British Museum of Transportation
Name: ________________________________________________________________________________
Street: ____________________________________City ______________________Zip: _____________
Phone: ________________________________________________________________________________
Membership Type:

Amount:

Individual ($25 per year)
Family ($45 per year)
Contributing Member ($100 per year)
Sustaining Member ($250 per year)
Founding Member ($5,000 per year)
Organization and Business:
Gold ($1,500 per year)
Silver ($1,000 per year)
Bronze ($500 per year)
Mail Membership application to:
The British Museum of Transportation
2304 Wrenside Lane
Kettering, Ohio 45440-2324
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__________
__________
__________
__________
__________
__________
__________
__________
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